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Product Introduction
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Online presence drives real world customers 

Source: Yahoo! and comScore Study Finds Online Consumers Who Pre-Shop on the Web Spend More In-Store. July 2007. 

89%
of consumers research products 

online

93%
of retail sales occur offline 

(and 0% of people can eat 

on a website!)
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Anatomy of a listing on Google

Accurate 

address & 

phone 

number

Store hours

Photos & 

Videos

Accurate 

marker 

location

Additional 

details

Reviews

Local Business Center lets you control everything, except reviews
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Drive traffic with local listings

Source: 1 eMarketer, August 2007; 2 Kelsey Group, October 2006

How does it work?

ÅPeople search Google.com and 

Google Maps to find local businesses

ÅBusiness listings and enhanced data 

are gathered from multiple sources, 

including:

ïWebsites

ïYellow pages data

ïDirect feeds and submissions

ÅBusinesses can add or edit their 

business listing using Googleôs free 

Local Business Center

Local Listings on Google.com

Local Listings on Google Maps


